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BRAND
FONT USAGE

OTHER ACCEPTABLE FONT
USAGE FOR NON-LOGO
RELATED COPY WHERE

APPROPRIATE

BRAND
COLOR USAGE

ORIGINAL GRAPHICS OR
ASSETS THAT ARE NOT
PHOTOGRAPHIC, SHOULD
ONLY USE ELEMENTS IN
THESE COLORS AND/OR
SHADES OF BLACK AND GRAY.



BRAND APPLIED
TO BACKGROUNDS

The full-color Fathom Church |ogo may on|y be opp|ied to white or very |igh’r bockgrounds - rore|y to
phofogrophic bockgrounds as it will diminish reodobihfy.
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The one-color Fathom Church |ogos may on|y be opp|ied fo bockgrounds of opposing confrast - it may
often be Opp|ieo| to flat color fields or phofogrophic bockgrounds as |ong as the |ogo is c|eor|y readable.
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BRAND
VARIATION USAGE

If the brand is to be applied to a space with square dimensions, the “lcon” or “Stacked” Logo layout

should be used.
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If the brand is to be applied to a space with rectangular dimensions, the "Wordmark” Logo
|<:1\/ou1L should be used.
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BRAND LAYOUT
SPACING

When utilizing any version of the Fathom Church logo, the furthest outside edge of the logo
should be at least one relative "FA” distance from the edge and/or any other design element on
the piece.
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Sample Copy and
Other Design Elements.

Sample Copy and
Other Design Elements. FA T H Q MSampIe Copy and

Sample Copy and CHURCH Other Design Elements.

FA T H Q M Other Design Elements. (SJE:LneF:'IeDggsx Z?edments.

Sample Copy and Other
CHURCH Design Elements. Sample Copy and
1 Other Design Elements.

Sample Copy and Other
Design Elements.

The proportions and |oyou’r of the |ogos and its variations may not be altered or reorronged
for any reason. No additional color treatment or filters may be applied to the logo.
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BRAND
WATERMARK USAGE

Watermarked logos may consist of the one-color black “lcon” logo, or the one-color black
"Stacked” logo. The lcon may be utilized in the center of the page, or off-center in a
full-bleed opp|ico’rion (running off the end of the poge). The Stacked Logo, may on|y be
utilized in the center of the page where the entire |ogo is visible.

The watermark opacity may not exceed 12% to ensure accurate recudobi|i’ry of the content
on the piece.




BRAND VOICE & POSTING
PRACTICES IN SOCIAL MEDIA

When posting to Fathom Church’s various social media p|ohcorms and accounts, it is important

to bear in mind the personohfy and voice of our church. As such, social posting will adhere to the

fo||owing guide|ines:

1. The voice of each post should come from the
‘we” perspective. No posts from the corporate
social pages should utilize the word “I" unless
making a direct quote (See image to the right).

2. For every one (1) shared post, or content that
is not an origino| creation of Fathom Church,
there should be ten (10) posts of original content
- all of which should adhere to the color and

brand standards outlined in this document.

3. Though Fathom Church'’s voice should convey
a thoroughly researched and knowledgeable
tone, under no circumstances will the church
post or share medical or counseling advice from
the corporate social pages.

4. Scripture posts should follow a very branded
layout featuring a high-res stock image (see
Pexels.com for free downloads) and the anchor

icon frame (See images to the right.)

Fathom Church
Published by Erin Herman [7] - April 3 at 414 PM - @

While we are so thrilled to be growing our Fathom Church community, we
want to remind our members and followers that during this time of social
distancing, make an extra effort to regularly check on the members of our
community who might easily be overlooked or forgotten. Call your neighbors
and friends to see if they need anything and let them know you're praying for
them. Here at Fathom Church we welcome the opportunity to hear your
prayer requests and praises, or to just chat if you need a listening ear.

"Let the peace of Christ rule in your hearts, since as members of one body
you were called to peace. And be thankful." Colossians 3:15

#FathomChurch #thechurchisnotabuilding

Fathom Church
Published by Erin Herman (7] - February 5 - @

fath-om

noun: @ unit of length equal to six feet (the span of a man's outstretched
ams), chiely used in reference to the depth of water.

verb: to understand a difficult concept after much thought

AND | PRAY THAT YOU, BEING ROOTED AND
ESTABLISHED IN LOVE, MAY HAVE POWER,
TOGETHER WITH ALL THE LORD'S HOLY
PEOPLE, TO GRASP HOW WIDE AND LONG
AND HIGH AND DEEP IS THE LOVE OF
CHRIST, AND TO KNOW THIS LOVE THAT
SURPASSES KNOWLEDGE-THAT YOU MAY BE
FILLED TO THE MEASURE OF ALL THE
FULLNESS OF GOD.

EPHESIANS 3:17-19

SURELY HE TOOK UP OUR @

PAIN AND BORE OUR
SUFFERING, YET WE
CONSIDERED HIM PUNISHED
BY GOD, STRICKEN BY-HIM,
AND AFFLICTED. BUT HE WAS

\, PIERCED FOR OUR
TRANSGRESSIONS, HE WAS
CRUSHED FOR OUR
INIQUITIES; THE PUNISHMENT
THAT BROUGHT US PEACE
WAS ON HIM, AND BY HIS
WOUNDS WE ARE HEALED.

NOTE: As visitors scroll through the church’s social media pages, we want them to

ISAIAH 53:4-5

experience a genero”y consistent mood, voice, and brand fhroughouf all posts and
between p|c1hcorms. Try ufi|izing brand colors, fonts, and icons in as many posts as
possib|e, so each social feed feels like a corefu”y curated clisp|oy of quo|ify content.



